AvaAbovTtag TNV ayopaoTIKN
EUTTEIPIA TOL ALPIO:
NMpoeToinalONAOCTE YIA TNV ETTOHEVN

YEVIA KATAVAADTWV.

loavvng AaoKAaAOTTovAoOG .
[ev. AlcLBLVTNG TEXNH MANTEAOL A.E.  The deor specialists @ MOBAL
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MpoeToINalOUATTE YIA TNV ETTOHEVN YEVIA KATAVAARDTWV.
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Ti eival n «yevian ;

@ NMNOBAL
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O1 81apopPES YEVIES

Generation Z

Generation Z
HAkieg 12-27

Generation Y

1981-1996

Millennials

Generation Y
HAIkieg 28-43

Generation X

Generation X
HAkieg 44-59

1965-1980

Baby Boomers
T0A2 102 A Boomers
HAikieg 60-78

Silent Generation _
1928-1945 ﬁ)f.lgsggg-gs

1920 1940 1960 1980 2000 2020 '@ MOBAT
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The Silent Generation — yevvnuévol 1928-1945 (79-9¢ ercov)

'H ZiorrnAn Fevia atmmoTteAsital amo avBpwTToug TTOV
L
: €iTE TTOAEPNOAV KATA TN SIAPKEIA TOL

B' MaykoopioL MoAguou &ite NTav TTAISIA KATA TN

Ta YEAN ALTNC TNC KYEVIACH XapakTNEICOVTAl YEVIKO
WC TTPOCEKTIKOI KOUPOPUIOTESC TTOL avalnTovoav
OTABEPOTNTA, ELYACTNKAY OKANPCG KAl ELSOKIUNCAV

O€ UIA ETTOXN AKUAZOLOAG UETATTOAEUIKNG

OIKOVOMIKNG ELNUEPIAG g MOBAEL

>
o>
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The Baby Boomers Generation — yevvnuévolr 1946-1964. (40-78 créov)

Qo001 yevvnBnkayv ekeivn TNV TTERIOSO PBidCAV TOV

Woxpo MoAgpuo, ednoav TN SIacTNUIKN

AaTooTOAN «Apollo 11», TN SoAopovia Tov MApPTIV
AoLOeP Kivyk kal Touv TCov KevevT

KAl TOV TTOAEUO TOL BieTvayp.

2TN XWEA JAC «boomersy eival

N YEVIA TOL [MoAvTEXVEIOUL....

'HTav TTAPOVTEC KAI TTOOCAPUOOCTNKAY O€ TTOAAEC

" ATTO TIC TEXVOAOVYIKEC €€EAICEIC TA TeAevTaia 50
el (,,r Vet W A 2
W oA uORR\f VIET IS A 7y - Wi = XPOVId ‘g OBAZ
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Generation X — yvevvnuevol 1965-1980. (44-59 ercov)

\

H Generation X Ntav n mpwTn YEVIA TTOL PEYAAWOE PUE TTIOOOWTTIKOLCS LTTOAOYIOTEC O€ KATTOIO RABUO,
KAl ETO1 EYIVE YVWOTNC TNG TEXVOAOYIAC.

Eibav pia yeTaPaAAOpeEVN TTAYKOOUIA TAEN TTOAYUATWY, £XovTac (No€l TO TEAOC ToL WoxP0oL MoAEUOUL
UE TNV TITON TOL TeixOLE TOL BePOAIivoL TO 1989 Kal TNV KATAPEELON TNG LOPIETIKNG Evedoong 10 1991.

(QQC KATAVOAWTEC, €IVAI TTIO TTIOTOI O€ PIA OLYKEKPIMEVN PAEKA KAl eV TOLC APETEl va SoKILAloLY
KAl VA TTOOTIMOLV VEEC HAPKEG.

H Generation X cival avern otav ayopadlel TTooiovTa TOOO
UECW TTAPASOCIAKWY OCO KAl HECW WNPIAKWY KAVAAIWV.

EmmAcov, avalnTtoLyv TTAavTa TTANPOPOPIEC YIA TO TTOOIOV
KAl TNV LTTNPEECIA.

Ol €TAIPEIEC TTPETTEI VA XTIOOLYV TNV EUTTIOTOCLVN TNG ETTOVLUIAC
ue 1N Generation X.

r‘g MNOBAL
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Generation Y Millennials — yevvnuevol 1981-1996. (28-43 ercov)

ATTOKTOLV TTAEOV AYOPOAOTIKN dLvVAUN

H vevia auTn TTAVTOELETAI O€ PJEYAADTEON NAIKIQ.
Ayopdadlovv OTITIa KAl Kavouy 11aidiq.

Eival TAéov n mMP®WTAPXIKN OHada-oToXoG.

Eival eéBIoueEvol oTnNV TEXVOAOYIA KAl KLPIWS OTN XPNOoN

KIVOTOU
Exouv KoIvaVIKN Kal TTERIRAANOVTIKN oLveEIdbNoN.

O1 Millennials eutmioTeELOVTAI TIC ATTOWEIC TV AANWYV OTO SIASIKTLO, Eival N YeVIA TTOL mMIINTEI TN YVWUN,
KAl TO BALUACHO TOL KOKAOL TNC.

Kavouv ayopeg HEOw SIASIKTLOOUL, PAETTOLY EAAXIOTA TNAEOPAON, ETTIAEYOLY TO SIASIKTLO \ E’ MOBAT
YIA TNV EVNUEPON KAl TN SlaockESACT TOLC.
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’?‘ﬁ.; B
Gen Z
12-27 ewwv

BABY BOOMERS Gen X Gen Y (Millennials)
60-78 etwv 44-59 g1wv 28-43 ety

ueyahwoav petd o WWII peyaAwoav petd tov noAepo LEYAAWOQV O€ JIla OLKOVOIKG
g€ Kolvwvia aAAa nptv ano tnv otaBepn Kat texvoAoyika
IE NEPLOPIOPEVOUS NGPOUG Kolvwvia e texvoloyiac nponypEvN Kovwvia

peyaAwoav o€ pia
Yn@LonotnpEvN, OLKOVOHIKA
KUPQIVOREVN KoWvwvia

Enikovwviakoi, dextkoi
o€ dlapopETKOTES
OUVEPYOTIKOI

£PYQOI0KEVIPIKOL l00PPON{Q OLKOYEVEIOKNG appiopntieg, euéhikrol,
OUVTNPNTIKO Kal ENaYYEAPATIKAG ZWAC KOWVWVIKG Kal
aVIaYWVIOTIKO] avegaptntot, UAIOTES nepiBarhovuka evaioBnrol

25% epyatkoU duvapkou 33 % epyaukou duvapikol 35 % epyaukou duvapkol 7 % epyatkol duvapikou
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Preferred social
platforms by generation

@ Instagram

O YouTube

MILLENNIALS

G YouTube

ﬁ Facebook

@ Instagram

GEN X + BOOMERS

ﬁ Facebook

o YouTube

@ NMNOBAL
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Why do people use social media?

ﬂ Facebook

To keep up with friends + family
61%

To share pictures + videos

To find entertaining content

. 25%

Q TikTok

To find entertaining content

For ideas + inspiration

To learn new things

@ Instagram

To keep up with friends + family
33%

To share pictures + videos

.

To find entertaining content

e

€ x/Twitter

To keep up with news + cultural trends

33%

To keep up with celebrities/influencers

-~

To learn new things

e

o YouTube

To find entertaining content

To learn new things

For ideas + inspiration

- 27%

0 LinkedIn

To learn new things

.

To keep up with news + cultural trends

23%

To keep up with brands and products

. 19%
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KaAa oAa avta aAAa TG
MITOPOULV VA ETTNPEATOLV
TOV KATAOKELAOTN

APXITEKTOVIKGV

OLOTNHATWY AAOLMIVIOU

g MOBAZL
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1. MNocooto (%) Tou mAnBuopol mou xpnowomoLEi NAEKTPOVIKO
umoloyioTh kau £xel mpoéoPacn ovo Sadiktuo, 2019 - 2023

4. MNooooTtdé (%) Tov mAnBuopow Mow XpPNoIHonoinoe omoTEs-
mote 1o SLadiKTuvo Kal mMpayHaTtonoinoe NnAEKTPOVIKES ayopEg,

‘ 019 ‘ 020 | 2021 2022 | 2023

MinBuoude 16 - 74 etuw
nou Exan mpocPach
ato dadixTuo 75,7 78,1 78,5 83,2 85,0

(1) Taotoieia avapépovTal oTo A" TPl TWY avTIoTO WY ETWW.

Nocgooto (%) Tov mAnBuopol mou

el mpoofacn oro Swabiktuo
90,0
85,0
&0,0
75,0
70,0
2019 2020 20217 2022 2023

2019-2023"
2019 2020 2021 2022 2023
MANBUopGS 16 - 74 eTaw
mou  ypnoiponolnoe
omotedrmote 1o Hia-
GlKTUO Ko pay pato-
nmoinoe NAEKTPOVIKEG
ayopéc 41,5 478 58,3 53,2 55,3

(1) Ta orowela avapepovtal oto A" Tplunvo Twy avtioTowy ETuw.

MNoocooto (%) Touv mAnBuopuol mou XprolHomoinos oMmoTESMOTE

10 H1adiKTUO KOl MpayHaTomoinos NAEKTPOVIKEC ayopEC

60,0

35,0

50,0

45,0

35,0

2019

MHIH: EAZTAT

2020

2021

2022

2023

g MOBAZL
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Nap&AAnAa, To Chat GPT £xe1 pmrel otn {wn pac :
oxedov Evacg orouc TpeIC ‘EAAnveg €xel Aoyapiaxouo!

«Tt and auta woxUe! yia oog oxenika pe 1o Chat GPT;»
loGhiog 2023 deppoudpiog 2024

= To xpnopgonoi@/Exw Aoyapiaxopd » To xpnoiponoloOv @iAol/yvworol/ey® oxi
To éxw axkouoTd/A.l. akpiB@g 11 eivanr = Aev 10 £xw KaBOAOU aKouoTd

.

rocustian

@ MNOBAL
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o You

Tiva npooew ayopalovtac Koudwpata aAOULLLVIOU yLo TO OTIITL MOV ;

@& ChatGPT
Orav ayopadeic KoupwuaTa aAOUMIVIOU YIa TO OTTITI GOU, UTTAPXOUV PEPIKA ONUEIQ TTOU TTPETTEI VA TTPOCECEIC:

Mo16TNTO KOTAOKEVNG: BEBaiwaou 0TI Ta KOUPwaTa €ival KAANS TTOI0TNTAC KAl KataokeuadovTal amd avBekTika UAIKA. EAeyce v emipaveia

TOUC Y10 otroladATToTE POOPA N ATEAEIEC.

Movwon: ECETA0TE TNV IKAVOTNTA HOVWONG TWV KOUPWUATWY atro BepudtnTa Kai nxo. KaAd yovwaong Kou@wuaTta UTropouV va JEIWTOUV TIC
EVEPYEIOKEC ATTWAEIEC KaI TOV BOPUBO AT TO £CWTEPIKO TTEPIBAAAOV.

2xe0100M06 Kol OTUA: ETIAECTE Evav oxediaapo TTou TalpIAlel e TO GTUA TOU OTTITIOU 0OC KAl TTOU VO QVTATTOKQIVETAI OTIC QVAYKEC OAC O€ O,TI
apopa 10 QWC Kal TOV AgPITUO.

uvtnpnon: EpcuvnoTe Tov TPOTIO GUVTAPNONG TWV KOUQWHATWY aAoupiviou. Oplouéva UTTopei va ataitouv EAAXITTH ouviREnNan, EVw GAAa
UTTOPEI VO OTTAITOUV TAKTIKO KOBApIioua Kal guvTipnon.

TigA: H 1iun givar anuavrikr, aAAG dev TIPETTEN val €ival 0 JOVOC TTAPAYOVTAC TToU AapBAaveIS uttoyn. ECETaaTe TNV oXEoN TIPAC-TTOIOTNTAC KAl
BePaiwBeite 0TI AAUBAVETE ACIOTTIOTA KOUQWATA HE AOYIKI TIWN.

Mia koA 10€a €ival va ouvepyaaoTEic Je Evav €10IKO 0Ta KougwuaTa ) va {NTACEIC TN YVWUN £VOC ETTAYYEAUATIO TTPIV TTPOXWPNOEIC aTNV ayopPa.

y MOBAZL
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AANAYEC OTNV AYOPAOCTIKN

OLUTTEPIPOPA TTOL Oa ogeiAovTal

otnv TexvoAoyikn £€eAi€n .

é‘i MOBAZL
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PLATINUM 'TLS980 TLS50 TLS80 TLS90DF A v TE H N
EZOTEPIKH OWH XOPIE TZAMI — I

[N |- . ’
OAA TA IXEAIA | R ENotsh (vl PANTELOS GROUP OF COMPANIES

149U-Y
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TLS 90 —

- Deutsch (repuavia)
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I l Italiano (raAwxa)
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Screen Broadcas

Screen Recorder !

Stop Broadcdicast




[MdC HTTOPOLHE VA TTPOETOINACTOVHE

r‘-g MNOBAL
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Online ayopaoTIKN EUTTEIQIO
BEATIOTOTTOINUEVN VIO KOBE Mobile cuokeLn
Content marketing

Social sharing — Social media
Influencers - Ambassadors

S.E.O.

@ NMNOBAL
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TexvoAovyIkeC e€eAiEelc Ta TeAeLTAIA 200 XPOVvIa

1831 1930 19791990 2022

Avuxﬁ_hct}:tpanisu;pmpnu A\runﬁluql:l HlETKTI?- Ynohoyiotn MNopouciaon diktiou MNapouaidatnke o H OpenAl Snpioupyei
Michael Faraday an Turing KIv. Aepuwviag NayKkOop10g 10T0¢ 10 chatGPT
Nippon Telegraph WWW

100 xpovia 50 xpovia 50 xpovia

NPWIOG NPOCWNIKOG
1981 1997

0 uno)oytotng Deep blue g IBM
‘Kapﬁizsl 10V noykoopio npwtaBAnm

okako0 [kapt Knondpog.

unoAoytotng IBM

@ NMNOBAL
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>ADIEDWOTE AIYO XOOVO OTNV
EVNUEOLWON OAC YIA TIC VEEC
ECENIEEIC

P E/ 1OBAE.

D 2YNEAPIO KATAZKEYAZTQN
DYMINIOY - ZIAHPQY (NMOBAZ)



>ADIEDWOTE AIYO XOOVO OTNV
EVNUEOLWON OAC YIA TIC VEEC
ECENIEEIC

> ATTELBOLVOEITE O€ €1I6IKOVC

P E/ 1OBAE.

D 2YNEAPIO KATAZKEYAZTQN
DYMINIOY - ZIAHPQY (NMOBAZ)



>ADIEDWOTE AIYO XOOVO OTNV
EVNUEOLWON OAC YIA TIC VEEC
ECENIEEIC

> ATTELBOLVOEITE O€ €1I6IKOVC

> YOUMUETEXETE OTA OLVESPIO
TNC NNOBAX

P E/ 1OBAE.

D 2YNEAPIO KATAZKEYAZTQN
DYMINIOY - ZIAHPQY (NMOBAZ)



FoxaploTo !l

lwavvne AaoKaAOTTOUAOG
[ev. AicuBuvtic TEXNH IMTANTEAOZ A.E.

TEHNI

PANTELOS GROUP OF COMPANIES

TJLE d'aur Sf'EEia fis 'f"uS
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